2011 b 2012 Season Lineup

Charlotte's Web:

This is the story of a little pig named Wilbur who was born a runt, and Mr. Arable decides to kill it! His
daughter Fern begs him to let the helpless little pig live. Her father decides to let Fern keep him as a
pet. Wilbur meets a bunch of new friends including Charlotte. Once Wilbur turns five weeks old Fern
has no choice but to sell him to another farm. Mr. and Mrs. Arable calls up Fern's uncle Mr. Homer L.
Zuckerman. Meanwhile, Wilbur has notice that Mr. Zuckerman and Lurvy are plotting to kill him! So
he hatches a plan with his dear friend Charlotte A. Cavatica, a beautiful large grey spider. It's up to
Charlotte to save Wilbur's life before he'll end up on the dinner table at Christmastime!

Rocky Horror Show:

On the way to visit an old college professor, two clean cut young people, Brad Majors and his fiancZe
Janet Weiss, run into trouble and seek help at the freaky Frankenstein mansion. However, little did they
know that the mansion is inhabited by alien transsexuals from the planet Transylvania and Dr. Frank N
Furter is in the midst of one of his maniacal experiments.

Beauty & The Beast

After a handsome but conceited prince treats a beggar woman poorly, the woman turns out to be a
beautiful enchantress and turns the prince into a beast. Further, the prince's staff is all transformed into
objects to do with their profession. The prince is given a magical mirror to view the outside world. To
break the spell, he needs to learn to love a person for who they are, and get her to love him before a
magical rose loses its petals. Meanwhile in a nearby village, a beautiful young bookworm (Belle) feels
lonely and out of place. She lives with her eccentric but kind father, Maurice. Soon, Maurice goes off to
compete at an inventors' fair but gets lost in the woods and ends up a prisoner at the beast's castle. Belle
eventually finds the castle and makes a deal with the beast to let her father go in return for her staying
there with the beast. As the beast's inner kindness slowly reveals itself, Belle grows to be in love with
him. However, a jilted, self-centered and overly-masculine suitor from Belle's village, Gaston, takes a
posse to 'save' her from the beast. Gaston ends up stabbing the best. Luckily, when Belle rushes to the
beast and expresses her love for him, he comes back to life again as a handsome prince.

Cat on a Hot Tin Roof

In a plantation house, a family celebrates the sixty-fifth birthday of Big Daddy, as they sentimentally
dub him. The mood is somber, despite the festivities, because a number of evils poison the gaiety:
greed, sins of the past and desperate, clawing hopes for the future spar with one another as the
knowledge that Big Daddy is dying slowly makes the rounds. Maggie, Big Daddy's daughter-in-law,
wants to give him the news that she's finally become pregnant by Big Daddy's favorite son, Brick, but
Brick won't cooperate in Maggie's plans and prefers to stay in a mild alcoholic haze the entire length of
his visit. Maggie has her own interests at heart in wanting to become pregnant, of course, but she also
wants to make amends to Brick for an error in judgment that nearly cost her her marriage. Swarming
around Maggie and Brick are their intrusive, conniving relatives, all eager to see Maggie put in her
place and Brick tumbled from his position of most-beloved son. By evening's end, Maggie's ingenuity,
fortitude and passion will set things right, and Brick's love for his father, never before expressed, will
retrieve him from his path of destruction and return him, helplessly, to Maggie's loving arms.



Playbill Advertising

Order Form
Ad Size:
O O O O
Full Page 1/2 Page Horizontal 1/4 Page Horizontal 1/4 Page Vertical
4.5 x7.5" 4.,5" x 3.75" 3.75"x 2.25” 225" x 3.75”
Artwork:
D Camera-Ready Art D In-House Design ($75 fee)
Rates
Ad Size: Rate (Tickets):

Full Page (4.5 inches x 7.5)

$350 + (12 tickets/season)
1/2 Page Horizontal (4.5 x 3.75)

$210 + (6 tickets/season)

1/4 Page Horizontal (3.75 x 2.25) $120

1/4 Page Vertical (2.25 x 3.75) $120

Premium Positioning: Rate (Tickets):
(0 Back Cover

$750 + (12 tickets/season)
D Inside Back Cover $525 + (12 tickets/season)
D Inside Front Cover/Page One $425 + (12 tickets/season)

Please Make All Checks Payable to “CPLC”
Return Order Form with Payment to:
The Community Playhouse of Lancaster County
PO Box 1073
Lancaster, SC 29720



¥ Ad rates do not include ad production, photography and copy writing.

¥ Ads must be submitted camera-ready and meet all specibcations. Production
services available at rate listed above.

¥ See Advertising Contract for cancellation information.

¥ Pre-printed inserts may be included with the program. Contact us for rate and size
information.

¥ Reprints of ads and 4 page signatures are available, call for quotes.

¥ Guaranteed right hand read available for an additional charge of $250 per
insertion.

¥ Total Distribution approx. 2,500

Technical

Specifications

The Community Playhouse will gladly accept advertising materials one of two ways:

Digital

Ads submitted on disk must be created in Adobe Photoshop, Adobe Illustrator or be supplied in
Adobe Acrobat PDF form and include all fonts used (printer & screen) and all graphics used
(including embedded eps files).

All files must reflect proper ad sizes. All files must beat at 300 dpi resolution. Line art at least
1200 dpi. All files must be in CMYK or Grayscale mode. Please refer to ad sizes for proper
dimensions.

Media accepted include: CD’s and DVD’s and we will accept e-mailed ads.

Ads Produced In-House

The Community Playhouse will for an additional $75 fee produce any ad requested. We will
need the following:

Original art work (photographs), original logos and original copy (hard copy or disk) as well as a
rough layout idea or concept. All ads produced in-house must have materials provided two weeks
prior to ad deadline. Please call for additional information.

Questions?
If you have any questions at all, please don't hesitate to call on us.

Advertising Sales Question and Creative/Production Questions, please call:

DEADLINE FOR ALL ADVERTISING IS JUNE 10, 2011
Email ad tokeithgreysr@greyarch.com



mailto:keithgreysr@greyarch.com
mailto:keithgreysr@greyarch.com

The Community Playhouse

Corporate Sponsorship
Show Sponsor Benefits:

Name on front of show playbills (inserts)

Name/logo on all advertising media (i.e. posters, t-shirts, etc.)

Sneak Preview performance (final dress rehearsal) plus four (4) tickets for the show
Verbal recognition in the pre-show announcement

One Yz page ad (premium positioning) in the show playbill

Name/logo posted on playhouse website (link included if applicable)

Option to display advertisement, banner, poster, etc. in the lobby during show run if
provided by sponsor

» Product placement in show (when applicable, at the director’s discretion)

NN Y Y Y Y

Cost: $2,500 (Musical)
$1,000 (Non-musical)

Season Sponsor Benefits:
ALL OF THE ABOVE "SHOW SPONSOR" BENEFITS PLUS...
» Name on front of season program
» One full page ad (premium positioning) in season program
» Inaddition to sneak preview, season sponsor receives four (4) tickets per show

Custom gobo projection on pre-show, intermission, and post-show curtain (when available)
Display/distribution of promotional items (provided by sponsor) during show runs




